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KoriS¢enje energije u fabrici Leipzig

-50 % Potrosnja -70 % Potrosnja 100 % obnovljiv izvor
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Projekat Drugi zivot baterija. Farma baterija.
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LIFE

LIFE:
Bezbedna i laka CFRP kostrukcija

Optimizovan pogonski sklop
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UPOTREBA RECIKLIRANIH I LAKO OBNOVLJIVIH MATERIJALA.
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RAZMATRANJE KUPOVINE.

The EV market is different to the traditional market

< T‘-r'-\vsl" "‘W -
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The selection criteria’s;

- Range
- Price
- Delivery time
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KOJISUNAJBITNIJIRAZLOZIZA KUPOVINU ELEKTROVOZILA?
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Ekonomski benefiti (n=8460) Briga o Zivotnoj sredini (n=3085) Ne zna/nema misljenje(n=271)

Source: Norwegian EVowner survey 2017
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UDEQ ELEKTRICNIH VOZILA PO ZEMLJAMA.
PREMA BROJU NOVOREGISTROVANIH.
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DALISTE ZADOVOLJNI KORISCENJEM ELEKTRICNOG VOZILA?
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Average:9.1
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1Very 2(n=61) 3(n=42) 4(n=48) 5 Neither 6(n=178) 7(n—582 8(n=1683)  9(n=2002) 10 Very
unsatisfied satisfied nor satisfied
(n=244) dissatisfied (n=6938)
(n=136)

Source:NorwegianEVownersurvey2017
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ELEKTROMOBILNOST KAO RESENJE. OSTRIJI PROPISI 0 PROSECNOJ
EMISIJI GAME VOZILA.
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BUDUCI PROPISIMOGU BITIPOSTIGNUTI SAMO DALJOM ELEKTRIFIKACIJOM.
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BMW PLAN RAZVOJA:
1
100000EVs PRODATO U 2017.140000 PLAN ZA2018. 7
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} Vehicle offer will increase, decicive are customer demand, charging infrastructure and demand side incentives.
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